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Our editorial task is to tell the story of the product, but

above all to contextualize it to help the reader grasp all

aspects of it, to enable him or her to use it to its full 

potential. 

To understand the potential of products and how the 

context evolves, we also talk about macro trends related to 

sustainability, with clear and rigorous language.

We do this with an editorial team that has been talking

about technology every day for 28 years and has lived

through its revolutions over time. For the past 6 years this

has also meant following the world of electrified vehicles, 

through auto.hwupgrade.it and now through

greenmove.it.

greenmove.it is the Italian website dedicated to 

sustainable mobility, in all its forms.

We have long covered the topics of electric vehicles and 

other modes of transportation, such as motorcycles, 

ebikes, scooters, microcars, and kick scooters, with 

Hardware Upgrade's historical editorial slant: delving into

product analysis, providing our readers with the tools 

they need to understand and decide for themselves.

However, this cannot be done without addressing the 

ecosystem as a whole, which is even more central to the 

dynamics of electrification. From tariffs to power 

generation solutions, from transportation to 

infrastructure-all of this is sustainable mobility.



manifesto

Our editorial team has been

following the motor world for years

as it evolves toward electrification

WE ARE PASSIONATE ABOUT 
TECHNOLOGY

ELECTRIC IS THE PRESENT FOR US

Talking about electric vehicles cannot be 

separated from talking about the electric

ecosystem and sustainability as a whole

NOT JUST CARS, BUT THE ECOSYSTEM

We look at electric transportation as

something affrodable for user today, not

in the future



manifesto

The evolutions of technology in the 

world of transportation demands to be 

a guide for the public, who are very

intrigued but equally frightened

EDUCATE OUR READER

We treat transportation solutions

and their ecosystem as a whole, 

focusing on what is green, 

environmentally sustainable

Electric vehicles are increasingly

connected tools, in fact traceable

to the ICT world

THE SYNERGY WITH THE ICT 
WORLD

GREEN AND MOVE COME TOGETHER



How we develop product information

Road tests and instrumental analysis of vehicles, primarily cars, but also other types

of vehicles, with emphasis on autonomy

A rich database of guides, including videos, that help users understand the EV 

ecosystem

greenmove.it is your daily destination to stay up-to-date on industry news and 

new product and market trends

VEHICLE 
TESTS

GUIDES

DAILY
NEWS



How we develop context information

Insights into sustainability-related topics

Parallel to the guides on vehicles, guides on complementary technologies, such as

solar panels and power stations, will be produced

Greenmove news will update users on key sustainability-related topics that

are complementary to electric mobility

SCENARIO 
ARTICLES

GUIDES

DAILY
NEWS



HWU
Hardware Upgrade is the most read

technology website in Italy.

Every day, for 28 years, we have been writing about PCs, 

smartphones, video games, software, electric vehicles and 

much more with the timeliness of a daily newspaper and 

the quality of a magazine.

Business and sustainability topics are explored in dedicated 

channels: Edge9 and Greenmove.

Whatever the topic is, our editorial team's priority is always 

to create high-quality, comprehensive and impartial

content, using rigorous but accessible language.

4 MILLION UNIQUE USERS/MONTH

10 MILLION PAGE VIEWS/MESE

We are founding members of the European 

Hardware Association, the association of the main 

European websites that deal with technology 

topics and identifies the best products offered to 

consumers.



community HWU
We host the largest Italian forum and 

among the top 40 in the world, with more 

than 540,000 registered users, 2.4 million 

discussions and 46 million messages sent.

We are also present on the main social 

networks and we send a newsletter to 

over 100,000 readers every day.

67k

10k

36k

1k

6k

17k



2025

28 years of experience in online publishing available to companies

not just publishing



content is king
The editorial production is guided

by the criteria of completeness

and impartiality: it does not aim at

sensationalism, but wants to help 

users in choosing the best 

technological solutions.

This is the spirit that guides our collaborations with industry companies: in the 

sector: we develop Special Projects that revolve around original content, 

created by experienced journalists, integrated in our Fluid Editorial Plan.

The result is quality content aimed at a competent and passionate audience, able 

to provide the first feedback on the product and spread its knowledge on the 

market.

Shared definition of 

objectives and KPIs
Selection of the necessary 

publishing tools

Production and publication of 

editorial content

Sharing and targeted 

sponsorship on social networks

Creation and sharing 

of reports



value added

PERSONALIZED 
CONTENT

REPEATING THE SAME 
MESSAGE

SEGMENT WITH THE 
CONTENT

VISIBILITY

Special projects have the 

highest possible visibility

on all channels of Hardware 

Upgrade and greenmove.it

- Fixed position on Homepage

- Dedicated section

- Relaunch on social network

- Promotional campaign

Each content is designed 

to achieve a certain 

partner goal. 

We  collaborate very 

closely with the company 

from the ideation to the 

production, in each step.

A schedule defined for the 

whole year significantly 

increases the effectiveness 

of the projects because it 

allows us to intercept the 

interest of users when it 

occurs.

The amount of traffic 

generated by our channels 

allows us to intercept any 

user interested in the 

technology. Besides, 

through targeted content 

we segment specific target 

slices.



Brand Awareness Lead GenerationLead Generation

DEM AffiliationsBranded Content Branded Video Nudge Content

solutions

The heart of each project, 

designed and produced in 

close collaboration with the 

partner. Their effectiveness 

increases significantly if 

inserted within a medium / 

long-term planning

Recording room and technical 

department guarantee excellent 

quality productions. Video 

reviews, insights, interviews

(even remotely): they are the 

perfect complement 

to a Branded Content

A database of 80,000 registered 

users to whom it is possible to 

send targeted messages, in full 

compliance with GDPR. DEM is a 

great complement to Branded 

Content and allows our partners to 

build lead generation projects

The heart of every lead 

generation project, designed

and implemented in close 

collaboration with the partner. 

They are the ideal tool to 

encourage conversion at the 

bottom of the Funnel

Over the years we have 

developed several affiliate 

partnerships, primarily with 

Amazon, which can

become a tool to increase 

the effectiveness of editorial 

projects



branded content

CTA IN EVIDENCE
Within the branded content, a CTA can be inserted, with great prominence, 

which refers to a landing page created and branded by the partner

The heart of our special projects are Branded Content: content 

designed and created in collaboration with our partners to achieve 

specific goals, monitored through the definition of specific KPIs.

The publication of the Branded Content is always combined with a 

visibility package to give maximum prominence to the content:

• Fixed position on the Homepage

• Relaunch on Hardware Upgrade and greenmove.it social channels

• Sponsored space in Hardware Upgrade newsletter



––

We produce high quality videos, tailored to the needs of our partners. 

From video reviews, to insights, to interviews even remotely: the videos are 

conveyed on the Hardware Upgrade and greenmove.it social networks 

and within the Branded Content.

branded video

EMBEDDED VIDEO
A video made by our technical department and published on our

YouTube channel can be inserted within the branded content

To maximize the visibility of the video, in addition to publication on 

YouTube, the video is inserted into a Branded Content created ad hoc and 

supported by a visibility package:

• Fixed position on the Homepage

• Relaunch on Hardware Upgrade and greenmove.it social channels

• Sponsored space in Hardware Upgrade newsletter



nudge content
The Nudge Content is lean and designed to lead the reader's

attention to the CTA and encourage him to take the action desired by 

the partner. 

HIGHLY VISIBLE CTA
Within the nudge content we can insert a CTA with great prominence, 

which refers to a landing page created and branded by the partner

The publication of the Branded Content is always combined with a 

visibility package to give maximum prominence to the content:

• Fixed position on the Homepage

• Relaunch on Hardware Upgrade and greenmove.it social channels

• Sponsored space in Hardware Upgrade newsletter



The Nudge Video is a new format that combines the efficiency of Nudge 

Content (which usually generates a high number of clicks on the CTA) 

with the effectiveness of a streamlined video showing product focal 

points. A short teaser of the video is prepared to be shared as a Story on 

social networks.

nudge video

EMBEDDED VIDEO
The video is made by our technical department, posted on our YouTube channel

and then hosted in a Nudge Content to maximize the results

To maximize the visibility of the video, in addition to publication on 

YouTube, the video is inserted into a Nudge Content created ad hoc and 

supported by a visibility package:

• Fixed position on the Homepage

• Relaunch on Hardware Upgrade and greenmove.it social channels

• Sponsored space in Hardware Upgrade newsletter



DEM

CTA
A CTA can be inserted within the email which

refers to a landing page created by the company.

Companies also have the opportunity to contextualize their advertising 

message in the HWU newsletter, sent to approximately 100,000 users 

daily, through a sponsorship that gives great prominence to the contents 

produced in partnership.

In the case of collaborations with companies through special projects, to 

increase the visibility of the message, we offer the possibility of sending a 

personalized content in the form of DEM from Hardware Upgrade to a 

database of 80,000 subscribers.

The high degree of loyalty of our audience transforms DEM into a very 

high value tool, especially in Lead Generation projects. Our contact lists, in 

fact, are constantly fed by contacts in full compliance with the GDPR.



focus

Brand Awareness Lead GenerationLead Generation

Topic Sponsorship

Our editorial plan is organized by topic to 

which are dedicated specific  pages.. 

Sponsoring such a strongly characterized 

space helps our partner to achieve the right 

brand positioning in the mind of its ideal 

consumer

A page dedicated to the partner 

company that aggregates all relevant 

content, to help users find everything 

related to our partner in a single place

One Page



Each thematic page of the editorial 

plan can be sponsored by the 

companies we collaborate with 

through the inclusion of a dedicated 

Skin.

The visual predominance in our 

thematic pages helps the 

contextualization and positioning of 

the brand, promoting the meeting 

with the target interested in the topic.

topic sponsorship



one page
In many cases we collaborate continuously and 

constantly with companies that choose Hardware 

Upgrade as a channel to reach their target users.

Over time, it became necessary to create a space 

dedicated to these realities, able to bring 

together all the content produced by our editorial 

staff.

This is how One Page was born: personalized 

single pages with texts and company logos, in 

which our readers find only the content that 

concern them.



Livestream Miniwebsite Guides

Brand Awareness Lead GenerationLead Generation

special projects

To support the dissemination of a 

message or a new product, we also 

create and manage livestreams, 

broadcasted on the main 

Hardware Upgrade channels, to 

increase audience engagement.

This solution is ideal for projects 

with a greater degree of depth, 

which require the creation 

of more basic content 

organized in a single space to help 

the reader's UX.

The guides are the most useful tool to 

bring newbies closer to a technological 

product. They are written with 

professional language but from a 

consumer point of view. We also takes 

care of the graphic layout.



Events

Brand Awareness Lead GenerationLead Generation

Panel discussion Close-upFace to face

special projects

Whether the goal is media 

coverage of an event or Lead 

Generation, the Hardware 

Upgrade editorial staff can 

provide support to the 

company at every stage of the 

event, even creating new ones 

for special projects.

The opportunity to bring

out ideas and reflections from 

the point of view of the top 

management of the company. 

Moderated by an HWU 

journalist, the post-produced

video is inserted into

a Branded Content.

A manager of the partner is

interviewed on topics of 

interest for the company's

sector, to full advantage of the 

direct development of brand 

awareness. The post-

produced video is inserted

into a Branded Content.

The story of the use of the 

partner's products and solutions

by third-party companies has

great value for the development

of brand awareness with 

testimonials "in the field". The 

post-produced video is inserted

into a Branded Content.



livestream
On the occasion of the launch of a product or in the case of partner events, 

we can organize, manage and convey promotional activities before, 

during and after the event, to reach the widest possible audience. Bound

The heart of the project is the live streaming, broadcast and relaunched 

through the Hardware Upgrade channels.

BEFORE

• Publishing a "teaser content"

• Relaunch on social networks (Facebook and Twitter)

• Sponsored newsletter

DURING

• Domination (skin + masthead + half page) for 24 hours on Hardware Upgrade

AFTER

• Publication of a recap article (with video included)

• Relaunch on social networks (Facebook and Twitter)

• Sponsored newsletter



Launch of a new product, repositioning of an 

existing one on the market, need to communicate 

technical characteristics in an innovative way.

These are just some of the needs expressed over the 

years by the companies we collaborate with, which 

have pushed us to carry out special projects.

When the editorial project is complex, we need to 

produce various types of content to better understand 

all the related topics.

To support the reader's user experience, we then create 

a miniwebsite where we gather all the contents, 

allowing free and convenient navigation.

Intel 2 in 1

BMW Serie 4 Cabrio PlayStation VR

Huawei P9miniwebsite



Often the feeling of not knowing how to fully exploit 

the potential of a technological product frightens less 

experienced users and drives them away from 

purchasing. How to get around this obstacle?

One of the most valid communication tools that we 

have identified in 25 years of experience in online 

publishing is the Guide.

Written in common language, but by professionals in 

the sector, it allows you to translate entire technical 

data sheets into solutions to common problems.

The product is transformed into experience, thus 

increasing its degree of appeal even on newbies in the 

sector.

guides



events

Events are occasions of great value for companies 

wishing to reach large segments of the public, creating 

greater involvement by sharing an experience.

Hardware Upgrade is the publishing partner able to 

support these initiatives through actions with different 

targets.

Specifically, we can aim at:

• Lead generation for virtual events

• Lead generation for physical events

• Media coverage of the event (physical / virtual)

• Create ad hoc events for a special project



The panel discussion is an innovative video format, designed to bring 

out topics of interest for the company through the voice of its own 

managers.

Moderated by an Edge9 journalist, it does not provide for the 

participation of an audience (in presence or virtual). Video footage can be 

shot in the offices of the partner company or in a location to be defined 

together. Video editing and post production are handled by our 

technical department.

EMBEDDED VIDEO
The video produced is inserted as an embed - embedded - in the Branded 

Content to increase its reach among our readers

To maximize the visibility of the video, in addition to publication on 

YouTube or Facebook, the video is inserted into a Branded Content created 

ad hoc and supported by a visibility package:

• Fixed position on Homepage

• Relaunch on the Hardware Upgrade and greenmove.it social channels

• Presence on Hardware Upgrade daily newsletter

panel discussion



EMBEDDED VIDEO
The video produced is inserted as an embed - embedded - in the Branded 

Content to increase its reach among our readers

A special format of Branded videos consists in «A tu per tu» (Face to face) 

interviews, in which a partner manager is interviewed on topics of 

interest to the company's sector.

The strengths and specificities of the partner's products/services are told

firsthand by the manager, to full advantage of direct development of 

brand awareness.

To maximize the visibility of the video, in addition to publication on 

YouTube or Facebook, the video is inserted into a Branded Content created 

ad hoc and supported by a visibility package:

• Fixed position on Homepage

• Relaunch on the Hardware Upgrade and greenmove.it social channels

• Presence on Hardware Upgrade daily newsletter

face to face



EMBEDDED VIDEO
The video produced is inserted as an embed - embedded - in the Branded 

Content to increase its reach among our readers

Branded videos can be declined in the «Primo piano» (close-up) formula: 

video interviews with the managers of the partner's most successful

clients.

The story of the use of the products and the implementation of the 

partner's solutions by third-party companies has great value for the 

development of brand awareness with testimonials "in the field".

close-up

To maximize the visibility of the video, in addition to publication on 

YouTube or Facebook, the video is inserted into a Branded Content created 

ad hoc and supported by a visibility package:

• Fixed position on Homepage

• Relaunch on the Hardware Upgrade and greenmove.it social channels

• Presence on Hardware Upgrade daily newsletter



staff

OUR SIGNATURES

TECHNICAL OFFICE
• Samuele Tortorella, Niccolò Passera

CONTRIBUTORS

MARKETING
• Davide Pozzi, Vittorio Manti, Massimo Allievi

SITE MANAGER

• Paolo Corsini
• Alessandro Bordin
• Andrea Bai
• Rosario Grasso
• Nino Grasso

• Vittorio Manti
• Manolo De Agostini
• Massimiliano Zocchi
• Lorenzo Tirotta

• Riccardo Robecchi
• Mattia Speroni

• Alberto Falchi
• Vittorio Rienzo

VIDEO EDITING
• Dorin Gega
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