
edge9.hwupgrade.it

THE LEADING B2B WEBSITE IN ITALY
The speed of a daily, the depth of a magazine



Edge9 focuses on technology for the business environment. We believe that Cloud is a key enabler of digital transformation, and that 

Artificial Intelligence has now become an equally essential driver for modernizing processes and accelerating innovation. We 

approach the Cloud broadly - from Public to Private - with a strong emphasis on Edge computing, and we cover the evolution of AI 

across enterprise use cases. Our readers find solutions, in-depth articles and timely news

Edge9’s audience consists of Technical Decision Makers working in different roles across organizations, from developers to enterprise 

IT managers and SMB business managers
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Edge9 is the business channel of Hardware Upgrade

Edge9 is the leading Italian 

B2B website in terms of traffic



HWU
Hardware Upgrade is the most widely read

technology website in Italy

Every day, for twenty-nine years, we have been covering PCs, 

smartphones, video games, software, electric vehicles and 

much more, combining the timeliness of a daily newspaper 

with the depth of a magazine

Business and sustainability topics are explored through

dedicated channels: Edge9 and Greenmove

Whatever the subject, our editorial priority is to deliver

high-quality, comprehensive and impartial content, using

rigorous yet accessible language

4 MILLION UNIQUE USERS/MONTH

10 MILLION PAGE VIEWS/MONTH

Hardware Upgrade is a founding member of the 

European Hardware Association, the network of 

leading European technology websites that

evaluates and identifies the best products 

available to consumers

Edge9 is a member of the Nimbus Alliance, a network of four leading

B2B technology publications from across Europe.

One of its key initiatives is the Nimbus Innovation Awards, which

highlight the most innovative enterprise technologies and solutions in 

the European market



HWU community
We host the largest technology forum in Italy and one 

of the top 40 worldwide, with more than 540,000 

registered users, 2.4 million discussions and 46 million

messages exchanged

We are also active on all major social networks, and we

send a daily newsletter to more than 150,000 readers
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landscape
IT ecosystem and B2B Technology are going

through radical changes.

Digital Transformation is not a topic for technicians

because it affects company processes, enabling

new models of interaction within organizations and

in the competitive environment

with customers and stakeholders.

It’s no longer possible to analyze the individual

aspects of B2B Technology independently. It’s

necessary to find a bonding agent 

of Digital Transformation in order to 

identify how each product, service or 

technology fits into a broader context.

In the current Italian context, creating a B2B 

technology website means addressing all

companies: from SMEs to enterprises

The cloud can become an important driver of Digital 

Transformation for companies only

if entrepreneurs and managers succeeds

to understand its real potential

Today in Italy there isn’t another editorial project

that puts the cloud at the center as a 

driver of digital transformation





hybrid cloud

DIGITAL TRANSFORMATION HYBRID CLOUD SECURITY

NOT JUST FOR INSIDERSCLOUD AS GLUE CREATING TECHNOLOGICAL 
CULTURE

To truly initiate the digital transformation, a 

B2B publishing project today must necessarily

speak to all business functions, in a language

that is rigorous and authoritative, but at the 

same time clear and direct

Any technological architecture at the service of 

business cannot do without the Cloud. Even the 

definition of Cloud itself has evolved and must now

be understood broadly in the concept of Hybrid

Cloud, where Public and Private Cloud coexist

together with Edge

All business realities (SMEs, large 

companies, professionals) must confront

the Hybrid Cloud, because of the potential

for change that it enables, both

technologically and in terms of how it

impacts on business processes



security

DIGITAL TRANSFORMATION HYBRID CLOUD SECURITY

SECURITY BY DESIGNCOMPLEX LANDSCAPE

The cyber security landscape has become

structurally complex. Threats are 

increasingly numerous and difficult to detect

and counter

NEVER COST, ALWAYS AN 
INVESTMENT

Edge9 espouses the Security by Design 

approach. Security can no longer be regarded as

an accessory and thus becomes a cross-cutting 

topic to be considered in any context

Security is not a cost but an investment that can 

concretely protect corporate assets. At Edge9, 

comprehensive and concrete solutions are 

proposed to increase corporate security



also

DIGITAL TRANSFORMATION STARTUP DEVICE CONNECTIVITY

ACCESSIBILITY OF 
SERVICES

STARTUPS AND DISRUPTIVE 
CULTURE

The engine of disruptive innovation, start-ups find

in Edge9 a section but above all a dedicated and 

competent editorial staff. Spotlight on 

newcomers to the market and all the tools useful

to those running a Startup

INTEGRATED SOLUTIONS

Hardware Upgrade's DNA is rooted in 

devices. In Edge9 there will be plenty of 

room for devices to access services, 

whether on premise or hosted in the cloud

We propose concrete solutions to best 

integrate any device into a cloud 

environment, with a focus on security aspects. 

Networking technologies and solutions are 

essential elements to build a robust and 

efficient cloud environment



2026

29 years of experience in online publishing available to companies

not just publishing



content is king
Our editorial production is guided by the 

principles of completeness and 

impartiality: it does not seek 

sensationalism, but aims to help users 

choose the best technological solutions

This is the spirit that guides our collaborations with industry partners. We develop 

Special Projects built around original content, created by experienced 

journalists and integrated into our Fluid Editorial Plan

The result is high-quality content for a competent and passionate audience, able to 

provide early feedback on products and contribute to their visibility in the market

Shared definition of 

objectives and KPIs
Selection of the necessary 

publishing tools

Production and publication of 

editorial content

Targeted promotion and sharing 

on social networks

Creation and delivery 

of detailed reports



fluid editorial plan 2026
The Fluid Editorial Plan is the framework through which we organize and schedule the topics covered throughout the year. 

Each topic has its own dedicated page that consolidates all related content, combining editorials and Special Projects

Q1 Q2Q2 Q3

Cloud Security Personal productivity

Process Management

Networking

Smart Working

Artificial Intelligence

Business NAS

Open source

Data management

StartupBig in the cloud

Sustainability

As-a-service

https://www.hwupgrade.it/tag/cloud-security
https://www.hwupgrade.it/tag/produttivita-personale
https://www.hwupgrade.it/tag/produttivita-personale
https://www.hwupgrade.it/tag/gestione-processi
https://www.hwupgrade.it/tag/smart-working
https://www.hwupgrade.it/tag/Computer-Quantistico/
https://www.hwupgrade.it/tag/nas-aziendali
https://www.hwupgrade.it/tag/open-source
https://www.hwupgrade.it/tag/data-management
https://www.hwupgrade.it/tag/big-del-cloud
https://www.hwupgrade.it/tag/as-a-service
https://www.hwupgrade.it/tag/as-a-service
https://www.hwupgrade.it/tag/as-a-service
https://www.hwupgrade.it/tag/as-a-service
https://www.hwupgrade.it/tag/as-a-service


specialized journalists
Hardware Upgrade’s branded content is created by real

journalists: experienced, passionate professionals with specific

expertise across different technological domains

The goals are:

• to write and publish accurate, reliable, and high-quality content

• to ensure the complete originality of all materials

• to avoid the risks associated with AI-generated «allucinations»



value added

PERSONALIZED 
CONTENT

REPEATING THE SAME 
MESSAGE

SEGMENT WITH THE 
CONTENT

VISIBILITY

Each content is designed 

to achieve a certain 

partner goal. 

We  collaborate very 

closely with the company 

from the ideation to the 

production, in each step.

A schedule defined for the 

whole year significantly 

increases the effectiveness 

of the projects because it 

allows us to intercept the 

interest of users when it 

occurs.

The amount of traffic 

generated by our channels 

allows us to intercept any 

user interested in the 

technology. Besides, 

through targeted content 

we segment specific target 

slices.

Special projects have the 

maximum possible 

visibility on all Hardware 

Upgrade channels.

- Fixed position on the 

Homepage

- Relaunch on Social 

Network

- Support promotional 

campaign



solutions

Brand Awareness Lead Generation

Edge9 offers content related to Digital Transformation, focused on the cloud and related technologies, declined in different formats 

according to needs and disseminated on all active channels of the HW Media Group network

Branded Content Video DEM

The heart of each project, 

designed and produced in 

close collaboration with the 

partner. Their effectiveness 

increases significantly if 

inserted within a medium / 

long-term planning.

A database of 80,000 registered 

users to whom it is possible to 

send targeted messages, in full 

compliance with GDPR. DEM is a 

great complement to Branded 

Content and allows our partners to 

build lead generation projects.

Recording room and technical 

department guarantee 

excellent quality productions. 

Video reviews, insights, 

interviews (even remotely): they 

are the perfect complement to 

a Branded Content.

The heart of each lead 

generation project, designed 

and produced in close 

collaboration with the partner. 

It's the ideal tool to promote 

the conversion of a lead at the 

bottom of the funnel.

Nudge Content



branded content

CTA IN EVIDENCE

The heart of our special projects are Branded Content: content 

designed and created in collaboration with our partners to achieve 

specific goals, monitored through the definition of specific KPIs.

The publication of the Branded Content is always combined with a 

visibility package to give maximum prominence to the content:

• Fixed position on the Homepage

• Relaunch on the Hardware Upgrade social channels

• Presence on Hardware Upgrade newsletter

Within the branded content, we can insert a CTA with great prominence, 

which refers to a landing page created and branded by the partner



branded video

EMBEDDED VIDEO

We produce high quality videos, tailored to the needs of our partners. 

From video reviews, to insights, to interviews even remotely: the videos are 

conveyed on the Hardware Upgrade social networks and within the 

Branded Content.

To maximize the visibility of the video, in addition to publication on 

YouTube or Facebook, the video is inserted into a Branded Content 

created ad hoc and supported by a visibility package:

• Fixed position on the Homepage

• Relaunch on the Hardware Upgrade social channels

• Presence on Hardware Upgrade newsletter

A video made by the Hardware Upgrade technical department and published

on our Youtube channel can be inserted within the branded content



DEM

CTA

Companies also have the opportunity to contextualize their advertising 

message in the HWU newsletter, sent to approximately 100,000 users 

daily, through a sponsorship that gives great prominence to the contents 

produced in partnership.

In the case of collaborations with companies through special projects, to 

increase the visibility of the message, we offer the possibility of sending a 

personalized content in the form of DEM from Hardware Upgrade to a 

database of 80,000 subscribers.

The high degree of loyalty of our audience transforms DEM into a very 

high value tool, especially in Lead Generation projects. Our contact lists, in 

fact, are constantly fed by contacts in full compliance with the GDPR.

A CTA can be inserted within the email which

refers to a landing page created by the company.



The nudge content written by the Edge9 editorial staff is lean and 

designed to lead the reader's attention to the CTA and encourage him

to take the action desired by the parter. 

HIGHLY VISIBLE CTA
Within the nudge content we can insert a CTA with great prominence, wich

refers to a landing page created and branded by the partner

The pubblication of a nudge content is always combined with a visibility

package to give utmost importance to the content:

• 1 SHARING ON HWU SOCIAL MEDIA

• 1 HIGHLIGHT FOR 24 HOURS IN EDGE9 HOMEPAGE

• 1 HIGHLIGHT FOR 24 HOURS IN HWU HOMEPAGE

• 1 SPONSORED SPACE IN HWU NEWSLETTER

nudge content



track record

TARGET: BUSINESS USERS TARGET: CIO/ IT MANAGERTARGET: DEVELOPERS

In the last two years we have developed many Lead Generation projects in various fields and obtained leads in different

types of targets, reached and segmented through the editorial content itself.

Fare clic per 
inserire 
testo



lead generation
On the occasion of the collaboration with LG to promote LG Gram we created three nudge content. Then we shared and 

sponsored them on our social media

• Average Views 9.000

• Average Clic to the CTA 2.500

• Average CTR 27%

• Top Clic 3.600

• Highest CTR 33%

The CTA in the nudge content referred to the Lg ecommerce page dedicated

to the specific product. There was a significant increase in traffic during the 

project time frame.

The structure of the nudge content has been studied starting from the analysis

on the behavior of users when interacting with online content. This type of 

content is designed to encourage the planed action: we take care of every

detail to maximize its effectiveness

LG Gram case



focus

Topic Sponsorship One Page

Brand Awareness Lead Generation

Our editorial plan is organized by topic to 

which dedicated pages. Sponsoring such a 

strongly characterized space helps our 

partner to achieve the right brand 

positioning in the mind of its ideal user.

A page dedicated to the partner 

company that aggregates all 

relevant content, to help users find 

everything related to our partner in 

a single place



one page
In many cases we collaborate continuously and 

constantly with companies that choose Hardware 

Upgrade as a channel to reach their target users.

Over time, it became necessary to create a space 

dedicated to these realities, able to bring 

together all the content produced by our editorial 

staff.

This is how One Page was born: personalized 

single pages with texts and company logos, in 

which our readers find only the content that 

concern them.



topic sponsorship

Each thematic page of the editorial 

plan can be sponsored by the 

companies we collaborate with 

through the inclusion of a dedicated 

Skin.

The visual predominance in our thematic 

pages helps the contextualization and 

positioning of the brand, promoting the 

meeting with the target interested in the 

topic.



special projects

Brand Awareness Lead Generation

Miniwebsite Events

The opportunity to bring out 

insights and profound 

reflections from the point of 

view of the Top Management 

in the company. Moderated by 

a HWU journalist, the post-

produced video is inserted 

into a Branded Content.

Panel discussion

This solution is ideal for projects 

with a greater degree of depth, 

which require the creation of 

more basic content 

organized in a single space to 

help the reader's UX.

Whether the goal is media 

coverage of an event or Lead 

Generation, the Edge9 editorial 

staff can provide support to the 

company at every stage of the 

event, even creating new ones 

for special projects.

The story of the use of the 

partner's products and solutions

by third-party companies has

great value for the development

of brand awareness with 

testimonials "in the field". The 

post-produced video is inserted

into a Branded content.

Close-up

A manager of the partner is

interviewed on topics of interest

for the company's sector, to full 

advantage of the direct

development of brand 

awareness. The post-produced

video is inserted into

a Branded content.

Face to face



miniwebsite
Launch of a new product, repositioning of an 

existing one on the market, need to communicate 

technical characteristics in an innovative way.

These are just some of the needs expressed over the 

years by the companies we collaborate with, which 

have pushed us to carry out special projects.

When the editorial project is complex, we need to 

produce various types of content to better understand 

all the related topics.

To support the reader's user experience, we then create 

a miniwebsite where we gather all the contents, 

allowing free and convenient navigation.



events
Events are occasions of great value for companies 

wishing to reach large segments of the public, creating 

greater involvement by sharing an experience.

Hardware Upgrade is the publishing partner able to 

support these initiatives through actions with different 

targets.

Specifically, we can aim at:

• Lead generation for virtual events

• Lead generation for physical events

• Media coverage of the event (physical / virtual)

• Create ad hoc events for a special project



Branded content can take the form of «Casi di successo» (customer success 

stories), featuring written or video interviews that highlight exemplary cases

of collaboration between Edge9’s partners and their clients.

Sharing stories about how third-party companies use the partner’s products 

and implement their solutions is highly valuable for building brand 

awareness through real-world testimonials.

customer success stories

EMBED VIDEO
The video is embedded within the branded content to increase

its reach among our readers.

In the case of video interview, to maximize the visibility, in addition to 

posting it on YouTube, the video is inserted into a Branded Content created 

ad hoc and supported by a visibility package:

• Fixed position on Homepage

• Relaunch on the Hardware Upgrade social channels

• Presence on Hardware Upgrade daily newsletter



The panel discussion is an innovative video format, designed to bring 

out topics of interest for the company through the voice of its own 

managers.

Moderated by an Edge9 journalist, it does not provide for the 

participation of an audience (in presence or virtual). Video footage can be 

shot in the offices of the partner company or in a location to be defined 

together. Video editing and post production are handled by our 

technical department.

panel discussion

EMBED VIDEO
The video is embedded within the branded content to increase

its reach among our readers.

To maximize the visibility of the video, in addition to publication on 

YouTube or Facebook, the video is inserted into a Branded Content created 

ad hoc and supported by a visibility package:

• Fixed position on Homepage

• Relaunch on the Hardware Upgrade social channels

• Presence on Hardware Upgrade daily newsletter



A special format of Branded videos consists in «A tu per tu» (Face to face) 

interviews, in which a partner manager is interviewed on topics of 

interest to the company's sector.

The strengths and specificities of the partner's products/services are told

firsthand by the manager, to full advantage of direct development of 

brand awareness.

face to face

EMBED VIDEO
The video is embedded within the branded content to increase

its reach among our readers.

To maximize the visibility of the video, in addition to publication on 

YouTube or Facebook, the video is inserted into a Branded Content created 

ad hoc and supported by a visibility package:

• Fixed position on Homepage

• Relaunch on the Hardware Upgrade social channels

• Presence on Hardware Upgrade daily newsletter



staff
SITE MANAGE Paolo Corsini

EDITORIAL MANAGER Vittorio Manti

OUR SIGNATURES

TECHNICAL OFFICE
• Samuele Tortorella, Niccolò Passera

COLLABORATORS

MARKETING
• Davide Pozzi, Vittorio Manti, Massimo Allievi

• Riccardo Robecchi
• Mattia Speroni

• Alberto Falchi
• Vittorio Rienzo

VIDEO EDITING
• Dorin Gega

• Paolo Corsini
• Alessandro Bordin
• Andrea Bai
• Rosario Grasso
• Nino Grasso

• Vittorio Manti
• Manolo De Agostini
• Massimiliano Zocchi
• Lorenzo Tirotta



Hardware Upgrade SRL
Via Turati 48/A, 21016
Luino (VA) – Italy
P.IVA IT02560740124

Tel: +39 0332 500 567
Email: redazione@hwupgrade.it
Web: www.hwmediagroup.it

Iniziative Speciali – Vittorio Manti
vittorio.manti@hwupgrade.it


